level of that involvement has declined. Both our political and civil society could stand to be reinvigorated.
Many argue that the Internet can stimulate such reinvigoration. It may not have been since the invention of the printing press that the ability to communicate across space and time has been so profoundly enhanced as by the emergence of the Internet. Social scientists are just beginning to grapple with the infinite number of questions that the Internet raises. For some political scientists, it is a development to praise for its democratic possibilities and, for others, to disparage. While one side of the debate focuses on the potential of the Internet to facilitate social activity, community networks, and political participation, the other side focuses on potential social consequences, such as decreased face-to-face social interaction and unequal access to information.
Overall, the relationship between Internet activity; social, civic, and political participation; and inequality invites further exploration. Using Survey2000 (Witte et al., 1998) , this research first examines whether the elite profile of citizens online holds true and, second, examines the relationship between Survey2000 respondents'Internet use and civic and political participation. First, we are concerned with the question "Who participates?" We provide a descriptive analysis of Survey2000 respondents, including demographics and responses to questions pertaining to political, civic, and Internet participation. To explore the similarities and differences between Survey2000 and the general public, Survey2000 demographics and responses are compared to those of the General Social Survey (Smith & General Social Survey, 1998) , National Election Study (Sapiro, Rosenstone, Miller, & National Election Studies, 1996) , and American Citizen Participation Study (Verba, Schlozman, Brady, & Nie, 1990) whenever possible. Second, we are concerned with the questions "What explains political participation?" and "Does the Internet facilitate mobilization?" We use a multivariate model to explore the possible relationship between the Internet and political participation. As Verba, Schlozman, and Brady (1995) illustrated in regards to civic participation, examining the relationship between Internet participation and political participation may highlight the possibility of the Internet's serving as a mobilizing force for politics. Therefore, we examine whether those who are engaged on the Internet are more likely to be engaged in politics. Although Survey2000 only allows us to indirectly test the possibility of a mobilization effect, we conclude our article with what our results suggest and how future surveys on the Internet can allow researchers to address this important question.
(2000) also assessed the social effects of Internet use and found that Internet users were more socially active than nonusers. In essence, therefore, sociological research suggests that Internet use may actually decrease the costs of socializing and result in equal or more social activity.
Political research barely begins to touch on the possible effects of Internet use on civic and political engagement. Most literature speculates that the Internet offers vast potential to influence civic and political participation in a democratic society (Alexander, 1999; Resnick, 1997; Tambini, 1999) . Resnick (1997) suggested that politics online are reflective of the political environment offline. He argued that through the fluid and unstructured political communication of newsgroups and Listservs, a pluralistic political society is replicated. Similarly, Alexander (1999) argued that online networking strengthens participation in community politics. He asserted that interactive communication mechanisms and discussion forums enhance the level of public discourse on community issues and can increase involvement in public affairs. Online communication forums, therefore, offer public space for deliberation and delivery of political information (Alexander, 1999) . Brants, Huizenga, and Van Meerten (1996) suggested that Internet communication forums have been most successful at enhancing participation at the local level. However, in a study of Amsterdam Internet users and networks, they also found that political web sites received less hits than recreational sites (Brants et al. 1996) .
Other studies, while acknowledging the democratic potential of the Internet, suggest that participation online has minimal effects on participation offline (Brants et al., 1996; Streck, 1997) . Bimber (2001) studied the relationship between political information and political participation and concluded there was minimal evidence to suggest that increased information resulted in increased participation. He found that the only political activity between 1996 and 1999 that increased in relation to Internet use was donating money. Bimber concluded, therefore, that those citizens online are no more likely to be politically active in traditional ways than those offline. Streck (1997) reiterated that democratic participation online does not necessarily translate into democratic participation in the real world. In analyzing random postings on political Usenet groups to ascertain whether the Internet facilitates deliberation, Wilhelm (1998) found that deliberation in such discussion groups is minimal. Most of the political postings, in fact, were not interactive exchanges.
As argued more than a century ago by Tocqueville (1840 Tocqueville ( /1969 , participation in civic associations can provide an avenue to political participation (Klein, 1999) . Verba et al. (1995; also see Brady, Verba, & Lehman, 1995) showed that those who are engaged in high levels of civic participation are more likely to be engaged in politics. Verba et al. argued Klein (1999) called the need for "many-tomany" (or forum) communication in a democratic society. Klein asserted that the Internet offers a new public space for such many-to-many communication through such mediums as newsgroups and Listservs. He asserted that such Internet forums offer opportunities for increased citizen networking, cultivation of skills, and participation in public affairs, due to their low cost, ease of use, and broad diffusion possibilities.
Using a case study on a community network interested in public telecommunications improvement in Massachusetts, Klein (1999) found that the Internet facilitated group organization, face-to-face communication, and many-to-many communication. The Internet also proved to be a low cost, effective means of publicizing network events. Klein concluded that, for this particular civic network, the Internet decreased barriers of space, time, and cost and that online forums facilitated association. Tambini (1999) claimed that civic networks may use the Internet to "rejuvenate" citizens through accessing information, preference measurement, deliberation, and will formation (connecting people of similar interests). As Rosenstone and Hansen (1993) noted, people migrate toward associations that share similar interests, and such associations represent their politics. Internet communication mechanisms, therefore, can overcome the real world barriers of time costs, physical meeting hall costs, and transportation costs inherent in offline associations (Klein, 1999; Tambini, 1999) . As Rosenstone and Hansen indicated, these reduced costs make participation more likely.
Although there is dispute over the Internet's impact on social, civic, and political participation, there is general agreement about the primary barriers impeding its democratic potential. Various research notes that unequal access to technological communications is a barrier to achieving democratic goals (Alexander, 1999; Brants et al., 1996; Franzen, 2000; Klein, 1999; Lievrouw, 2000; Streck, 1997; Tambini, 1999) . Verba et al. (1995) found that citizens who participate politically at higher levels are unrepresentative of the larger public. This holds true for Internet participation as well. Streck (1997) reported that various studies indicate that the profile of online citizens consists of highly educated, young, and well-paid individuals who are more likely to be male. Studies by Franzen (2000) and Brants et al. (1996) confirm that the Internet is dominated by young, well-educated males, with professional skills and qualifications. Streck (1997) pointed out that if the Internet is supposed to promote more democratic participation, the current Internet profile suggests this can only be done unequally, promoting democratic participation among the elite.
In essence, the inequality of Internet use may exacerbate class differences and participation levels rather than improve them (Brants et al., 1996; Streck, 1997) . Brants et al. (1996) concluded, in fact, that the profile of Internet users in Amsterdam supports the existing socioeconomic structure of elite dominance. Klein (1999) further pointed out that Internet communication requires money for equipment and monthly fees, as well as skills in text-based communication. That such qualifications are necessary for successful Internet use makes it more likely that the Internet will continue to be exploited by elites (Klein, 1999) . Therefore, increased and equal access to technological communication is necessary to come closer to reaching the Internet's democratic potential (Alexander, 1999; Brants et al., 1996; Klein, 1999; Lievrouw, 2000; Streck, 1997; Tambini, 1999) . As Verba et al. (1995) eloquently concluded, "Because political participation is so deeply rooted in the essential structures of American society, we can expect that the voices heard through the medium of citizen participation will be often loud, sometimes clear, but rarely equal" (p. 533). The ability of the Internet to alter those "essential structures of American society" remains to be seen.
DATA
The primary data source, Survey2000, was obtained free of charge from the public domain. Survey2000 is an Internet-based social science survey conducted as a joint effort of academic researchers and National Geographic Interactive.
1 Participation in Survey2000 was open during the months of September and November 1998 to anyone worldwide who connected to the National Geographic Society Web site at www. nationalgeographic. com. In total, more than 47,000 adults and 7,000 children completed at least the base section (demographics, social world, Internet access, etc.) of the survey. The majority of the respondents were adults from the United States (47,176).
The survey was in the form of three different Internet questionnaires: (a) international, (b) youth, and (c) U.S. and Canadian adults. All three survey formats took advantage of the Internet and its associated computer technology by using logic and skip patterns. This computer logic method determined subsequent questions to reduce irrelevant queries and lessen Weber et al. / WHO PARTICIPATES AND WHY? 29 the respondent's participation time. The U.S. and Canadian version of Survey2000 consisted of a base survey and four sections on food, music, literature, and worldviews. The base section contained demographic and socially relevant information such as occupation, Internet usage, organizational activities, political participation, and recreational behavior. In an effort to reduce the length of the survey, the participants needed only to complete the base section and one of the four additional sections. However, all participants were allowed to complete all four additional sections if they chose. For the purposes of the proceeding analysis, we examined only those cases who were United States citizens, who were 18 years of age or older, and who had completed at least the base section of the survey. The 1998 General Social Survey and 1996 American National Election Study data are used in this study to provide baseline comparisons to the Survey2000 data. The General Social Survey is conducted every 1 to 2 years by the University of Chicago's National Opinion Research Center. The American National Election Study consists of presurveys and postsurveys conducted in election years by the Michigan Inter-University Consortium for Political and Social Research. Data from both surveys are part of time-series data collected using random-sampling techniques to gather information on U.S. adult demographics, social values, political views, and political and civic participation.
In addition to these data sources, the American Citizen Participation Study is used to provide comparisons between Survey2000 and a politically and civically active sample. The American Citizen Participation Study entails a random, two-stage survey that is available through the Inter-University Consortium of Political and Social Research at the University of Michigan, Ann Arbor. The American Citizen Participation Study was conducted first by telephone in 1989 on 15,053 members of the U.S. public and, second, by in-person interviews in 1990 on 2,517 of the original respondents in order to produce a sample weighted by activists and members of Latino and African American minority groups. The data used here for comparison to Survey2000 are from the weighted activist sample of 2,517 respondents. This survey is particularly useful for comparison to Survey2000 because of its large numbers of activists and its variety of variables pertaining to political activities beyond just voting and campaign activity . Descriptively, therefore, we are interested in how closely Survey2000 respondents relate to the general public, as measured by comparison to the General Social Survey and National Election Study, and how closely they relate to an activist population, as measured by comparison to the American Citizen Participation Study.
Sampling of Survey2000
Due to the self-selected and nonrandom construction of Survey2000, it faces potential opposition to its use. James C. Witte, the principal investigator for Survey2000, defended the validity of the data because it "explicitly incorporates features designed to measure selection bias and to compensate for the fact that the sample will not be random" (Witte, Amoroso, & Howard, 2000, p. 188) . These corrective features include estimating selection probabilities and the development of a weighting system, established by comparing the demographic and cultural data to other studies such as the General Social Survey, the Panel Study of Income Dynamics (Hofferth et al., 1999) , the National Longitudinal Survey of Youth (U.S. Department of Labor, 2002) , and governmental statistics (Witte et al., 2000) . Witte et al. (2000) also noted that the survey undertook an "aggressive outreach effort" to diversify the sample. This effort included establishing links to the survey on web sites such as hotwired.com and using the extensive and varied media, public relations, and community outreach resources of the National Geographic Society.
DESCRIBING AND COMPARING SURVEY2000
Before we can discuss and examine the potential influence of the Internet on political participation, we must first examine the characteristics of Survey2000 respondents in the following areas. First, we examine demographic characteristics. Second, we examine political participation. Third, we examine individuals' civic participation in a whole host of civic associations. And, fourth, and most important, Survey2000 allows us to examine individuals' engagement on the Internet as another type of engagement beyond civic associational life. In all of these areas, Survey2000 respondents are compared to respondents to the American Citizen Participation Study, the General Social Survey, and the National Election Study, wherever similar questions allow.
Demographics
Using the 1998 General Social Survey and the 1996 National Election Study as indicators of the general demographic makeup of the United States and using the American Citizen Participation Study as an indicator of the demographic makeup of United States activists, it is clear that the respondents to Survey2000 are distinctive from the mass public. SOURCES: Survey2000 (Witte et al., 1998) , the General Social Survey (Smith & General Social Survey, 1998) , the National Election Study (Sapiro, Rosenstone, Miller, & National Election Studies, 1996) , and the American Citizen Participation Study (Verba, Schlozman, Brady, & Nie, 1990 ). a. American Citizen Participation Study frequencies on education were taken from Voice and Equality: Civic Voluntarism in American Politics by Verba, Schlozman, and Brady (1995, p. 563, Appendix B) . All others were extracted directly from the data.
Survey2000 include males, Whites, college graduates, and those who attempted graduate degrees. Groups that are underrepresented include females, African Americans, respondents 51 years of age and older, and those with only high school degrees or below. (Although it would be helpful, because Survey2000 did not contain a variable for political ideology or party affiliation or income, such comparisons cannot be made.) Although the demographic characteristics of Survey2000 are distinctive, they are more similar to the American Citizen Participation Study sample, especially in age. As indicated by the General Social Survey and National Election Study results, more than 50% of the general public surveyed was more than 36 years old. On the other hand, more than 50% of respondents to the American Citizen Participation Study and Survey2000 were between 26 and 50 years old. In other words, respondents to Survey2000 and the American Citizen Participation Study are younger than the general public. While 50% of the respondents to the General Social Survey, National Election Study, and American Citizen Participation Study are high school graduates or have completed some college, 90% of Survey2000 respondents range from completing some college to attempting graduate degrees. Survey2000 respondents, therefore, are a youthful, highly educated sample, with education levels even higher than those of the activist sample.
Political Participation
Survey2000 provides the following measures of political participation beyond voting: signed a petition (57.9%); attended a public, town, or school meeting (36.4%); wrote to an elected government representative (33.8%); attended a political rally or speech (16.1%); served on a local organization committee (15.8%); served as a club or organization officer (27.6%); worked for a political party (5.4%); wrote a letter to a newspaper (19.1%); gave a speech (25.8%); been a member of a group interested in better government (13.1%); written an article for a magazine or newspaper (12.2%); held or ran for a political office (1.3%); and engaged in political discussion on the Internet (19.0%). Overall, because the sample is highly educated compared to the mass public (see previous section, "Demographics," comparing it to General Social Survey, National Election Study, and American Citizen Participation Study), it is not surprising to find that the sample is also fairly engaged in political life. More than half of the Survey2000 sample signed a petition, and roughly a third attended a public, town, or school meeting. In addition, it is important to highlight that 19.0% of the sample performed the relatively new political act of engaging in political discussion over the Internet.
Comparisons to the General Social Survey and National Election Study on political participation are limited due to the lack of like questions and differences in question wording. The 1998 General Social Survey asks respondents whether they "volunteered political activities" within the past 12 months. Only 4.3% answered "yes" to this question (N = 2,832). The 1996 National Election Study asked two questions similar to Survey2000. When asked "Did you go to any political meetings, speeches, rallies, dinners, or things like that in support of a particular candidate," only 5.9% (N = 1,533) answered "yes," compared with 16.1% answering "yes" in Survey2000. Similarly, the National Election Study asked, "Did you do any (other) work for one of the parties or candidates?" In all, 2.7% (N = 1,533) answered "yes" to this question, and 5.4% of respondents to Survey2000 indicated they had "worked for a political party." Although these results may be influenced by the difference in question wording, in the areas of political rally or speech attendance and working for a political party, the 32 SOCIAL SCIENCE COMPUTER REVIEW Survey2000 respondents demonstrate higher levels of political activity than the general public. That Survey2000 percentages are higher than National Election Study percentages in these areas is notable considering the National Election Study data were collected in a national election year, when political activity is generally higher than other years.
The American Citizen Participation Study offers a few comparisons in the area of political participation, although the questions are also worded differently. The American Citizen Participation Study asks "Have you attended a meeting of such an official local government board or council in the past 12 months?" 4 In all, 14.0% (N = 2,437) of respondents indicated they had attended such a meeting, compared with 36.4% of Survey2000 respondents who had "attended a public, town, or school meeting." While 5.4% of Survey2000 respondents "worked for a political party," 8.5% (N = 2,517) of American Citizen Participation Study respondents "worked as a volunteer for a candidate running for national, state, or local office" since January 1988. (It should be noted, however, that 1988 was a national election year.) In these areas, therefore, Survey2000 respondents exhibit high levels of political participation, even compared with an active population.
Survey2000 and American Citizen Participation Study respondents are also similar in the areas of contacting elected government representatives and giving a speech.
5 While 33.8% of Survey2000 respondents have written an elected government representative, 24.7% (N = 2,513) of American Citizen Participation Study respondents have initiated contact with local elected officials, and 12.9% (N = 2,517) have initiated contact with federal elected officials. While 25.8% of Survey2000 respondents have given a speech, 24.1% (N = 1,517) of American Citizen Participation Study respondents have "given a presentation or speech." Overall, in the few areas where like comparisons are possible, the evidence indicates that Survey2000 respondents are more politically active than the general public and more similar to the political activity levels of activists than the general public.
Civic Participation
Survey2000 offers a variety of civic participation measures. It measures civic participation by membership in such groups as fraternal groups, service clubs, veterans groups, political clubs, labor unions, sports groups, youth groups, service groups, hobby or garden clubs, school fraternity or sorority groups, nationality or ethnic groups, farm organizations, environmental groups, community or neighborhood groups, social advocacy groups, literature or art study groups, professional or academic societies, religious groups, computer clubs, and "any other organization." Table 2 reveals that like political participation, the Survey2000 sample is fairly engaged in civic life. Roughly one third of the respondents are engaged in professional or academic societies, not surprising given high levels of education. About 20.0% were involved in religious groups. A somewhat ironic finding is that few respondents (4.9%) were involved in computer clubs, probably due to the fact that such organizations still remain relatively rare and specialized. Overall, the smallest percentage (2.7%) were involved in farm organizations. Table 2 not only presents frequencies on civic participation for Survey2000 but also compares them to similar measurements from the National Election Study and American Citizen Participation Study.
6 (For a description of the variations in question wording between the surveys, see the appendix.) Compared to the National Election Study and the American Citizen Participation Study, Survey2000 respondents have the highest percentages of membership in nationality or ethnic groups, community or neighborhood groups, literary or art Weber et al. / WHO PARTICIPATES AND WHY? 33 groups, religious groups, and "any other organization." Survey2000 respondents report the lowest percentage of membership in veterans groups, labor unions, and youth groups. Survey2000 respondents are similar to the American Citizen Participation Study respondents in membership in political clubs. While the National Election Study reports 5.2% membership, the American Citizen Participation Study reports 8.7%, and Survey2000 reports 7.4%.
7 It is not surprising that the American Citizen Participation Study reports the highest membership in political issue groups, because it is representative of a politically active population and a national election had taken place within the preceding year.
Overall, Table 2 illustrates that Survey2000 respondents are more active than the general public in fraternal groups, nationality or ethnic groups, community or neighborhood groups, artistic groups, and religious groups. They are less active than the general public in veterans groups, labor unions, and youth groups. That Survey2000 respondents are less active in such groups is not surprising considering the youthfulness and high education levels of this population. Survey2000 respondents are even more active than the "active" population surveyed in the American Citizen Participation Study in the areas of nationality or ethnic group membership, community or neighborhood group membership, literary or art group membership, and religious group membership. These findings, along with demographic and political participation frequencies, indicate that Survey2000 respondents may be a politically and civically elite sample. SOURCES: Survey2000 (Witte et al., 1998) , National Election Study (Sapiro, Rosenstone, Miller, & National Election Studies, 1996) , and American Citizen Participation Study (Verba, Schlozman, Brady, & Nie, 1990) . NOTE: See the appendix for descriptions of variation in question wording between the three surveys in the areas of fraternal group, veterans group, youth group, hobby group, ethnic group, community group, artistic group, professional/academic group, religious group, and other group membership.
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The distinctive contribution of Survey2000 is the ability to examine citizen engagement in activities unique to the Internet. Survey2000 respondents were asked about their participation in the following Internet activities: sending or receiving e-mail (66.0%); taking part in mailing lists (Listservs) (24.7%); accessing digital libraries, newspapers, or magazines (22.4%); taking online educational courses (1.8%); purchasing products (0.4%); surfing web for recreational purposes (26.0%); participating in Usenet newsgroups (4.6%); engaging in chats (3.8%); visiting multi-user environments (1.0%); and playing multi-user online games (1.5%).
8 (Percentages are for "daily" frequencies.) The overall purpose of the sample was to capture individuals who are highly engaged in online life.
As noted above, 66.0% of Internet users send or receive e-mail on a daily basis. Furthermore, nearly half of Survey2000 respondents take part in mailing lists or access digital libraries, newspapers, or magazines, daily. Such activities serve as a channel for political and civic information and indicate that Survey2000 respondents are well informed, not surprising, considering their high levels of education. Of Survey2000 respondents, 26.0% surfed the web for recreational purposes, daily. These data reiterate that Survey2000 respondents are an educated and active group, with the technical skills to access resources and obtain information online. What these data do not show, however, is whether the Internet cultivates such skills or whether such skills predispose activity on the Internet.
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WHO PARTICIPATES?
The political activities from Survey2000 were examined together in an index. The index of political participation is a count across 13 possible political activities (listed in the previous section) but only ranges, in the sample, from 0 to 9. The index on political participation indicates that around 40.0% of the sample performed only 1 or 2 political acts, while merely 10.0% of the sample performed 4 or more acts. Therefore, as found in previous studies of political participation (Verba & Nie, 1971; Verba et al., 1995) , the index illustrates that most political acts tend to be concentrated in the hands of a few citizens.
Political participation was analyzed, using cross-tabulation methods, with respect to gender, race, age, and education. The three political participation categories chosen for crosstabulation with these variables were representative of political activities of low, moderate, and high "cost."
10 This analysis indicates that race and gender are inconsequential for traditional methods of political engagement, such as signing a petition and holding or running for political office. It also indicates that traditional political activities increase monotonically with the age of the respondents. Younger adults (18 to 35 year olds) and African Americans used the nontraditional opportunity of political participation (using the Internet for political discussion) more than older and White respondents, respectively. Finally, education level does not appear to be a significant indicator of participation in political discussion on the Internet, signing a petition, and/or running or holding political office. However, as mentioned earlier, Survey2000 is a highly educated sample to begin with.
Civic Participation
Civic participation in Survey2000 is also examined as an index. The index of civic participation is a count across either membership (1) or active membership (2) in 20 civic groups (as listed earlier) for a possible score of 0 to 40. One third of the sample scored a 1 or a 2 on the index, compared to only 2% who scored a 16 or above. Therefore, similar to findings about Weber et al. / WHO PARTICIPATES AND WHY? 35 political participation, the index illustrates that civic participation tends to be concentrated in the hands of a few citizens.
Civic participation was also analyzed with respect to demographic traits, using crosstabulation methods.
11 This analysis indicates that demographic traits ranking the highest in moderate civic participation (an indexed score of 11 to 20) include the following: females, Asians, African Americans, high school and graduate degree holders, and those 36 years of age and older. Principal demographic traits among those with low civic participation (an indexed score of 1 to 10) include the following: men, Whites, those with bachelor's degrees or some college, and people between the ages of 26 and 35. The somewhat surprising finding is the higher rankings among minority groups.
Internet Participation
As with political and civic participation, we examine Internet participation as an index. The index of Internet participation is a count across the ten possible Internet activities listed earlier. Respondents were asked to rate their frequency of engagement based on the following categories: "never," "rarely," "about monthly," "a few times per week," and "daily." To distinguish between those who are never or rarely involved in activities and those who are moderately involved or very involved, we collapsed "never" and "rarely" into the same category equal to 0. Hence, the possible range for the index of Internet participation is 0 to 40. We should point out that respondents were asked to rate their Internet activity based on much smaller time periods-even down to daily-than civic and political participation. Findings indicate that the levels of participation on the Internet are much less concentrated in the hands of few citizens than either civic or political participation. Overall, respondents who are online display a much more normal distribution than the difficult and costly acts of civic and political participation. Therefore, although Survey2000 is a highly educated group, Internet participation among this group is widespread. By indexing and cross-tabulating Internet activities with demographic variables, data from Survey2000 generally confirm expected trends of who has access to and is using the Internet. Table 3 illustrates that moderate (an index score of 11 to 20) and high (an index score of 21 to 30) Internet participation are headed by males and the young (18 to 25). The youthfulness seen in the moderate to high Internet user is also reflected in the trend toward a higher percentage of those with only high school degrees and some college education. Again, Survey2000 data present some potentially interesting insights into the use of the Internet by minorities. Asians, African Americans, and American Indians or Alaska natives used the Internet more than Whites in the moderate and high categories of the Internet participation index. However, this finding is predominantly due to the fact that the minorities in the Survey2000 sample are mostly a highly educated elite. Nonetheless, these data indirectly support the idea that the Internet may serve as a mobilizer, cultivating skills, such as writing and communicating (necessary for all the Internet activities measured), which are useful and transferable to political and civic activities. These skills potentially decrease the social cost of such participation, as discussed by Rosenstone and Hansen (1993) . This idea is explored further in the next section.
WHAT EXPLAINS POLITICAL PARTICIPATION?
Many of the Survey2000 respondents engaged in political participation, civic participation, and Internet participation. There is considerable empirical overlap of the three participation indices. Correlation analysis between civic, political, and Internet participation 36 SOCIAL SCIENCE COMPUTER REVIEW reveals that as expected, those who were engaged in civic life are significantly more likely to participate in politics (Pearson's r = .57, p ≤ .01). In addition, those engaged in the pseudopublic sphere of the Internet were also significantly more likely to participate in politics (Pearson's r = .16, p ≤ .01). Moreover, correlations reveal overlap between Internet and civic participation (Pearson's r = .10, p ≤ .01). However, these correlations do not control for other possible explanations. Consequently, to examine the potential mobilizing effect of the Internet for political life, it is necessary to take other characteristics, such as age, education, gender, and race, into account.
DOES THE INTERNET FACILITATE MOBILIZATION?
Political parties and other political groups use numerous tactics to mobilize citizens into political life (Beck, 1974; Crotty, 1971; Katz & Eldersveld, 1961; Kramer, 1971) . It is possible that the Internet can subsidize the cost of participation by making it easier for citizens to get information about politics vis-à-vis mediating political organizations on the Internet or even direct access to government web sites, not to mention the information sharing involved with e-mailing, Listservs, and chat rooms. In short, a complete explanation of participation-beyond individual characteristics such as age, education, gender, and efficacyshould include the ability of organizations to "subsidize" the cost of participation (Rosenstone & Hanson, 1993) .
Using a simple ordinary least squares regression model, Table 4 provides some interesting findings. First, a notable finding of Table 4 is the effect of race: being Black or Asian significantly reduces the likelihood of political participation.
12 Being White, however, fails to exert a significant influence on political participation, once age and education are taken into account. Second, and more pertinent to our original question of mobilization, Table 4 reveals that Internet participation significantly affects political participation, even when controlling for race, education, age, gender, and civic participation. Therefore, Internet activity, independent of these variables, has a significant impact on political participation. As noted earlier, previous research Verba & Nie, 1971; Verba et al., 1995) has shown that not only are more educated, older, White males more likely to participate, but also citizens who are engaged in civic life are more likely to participate. Rosenstone and Hansen (1993) wrote, People who belong to associations are more likely to be mobilized and more likely to participate than people who do not belong. Group members are more visible. Labor unions, service, clubs, and churches meet daily, weekly, or monthly, and their purposes often reveal their politics. Group members are more influential. In politics, organizations have the power of numbers, attentiveness, and singular purpose. Finally, through their organizations, group members get greater encouragement to participate. They voluntarily associate with people who share their identities and their interests; accordingly, they find it difficult to resist the entreaties of other members. Indeed, their very involvement in organizations signals their susceptibility to social expectations. (p. 32) Overall, Rosenstone and Hansen (1993) asserted that interaction between citizens and political mobilizers-such as civic groups, political parties, and public officials-reduces the costs of participation in politics and, hence, makes it more likely. The Internet is another arena for this interaction to take place. Moreover, it is also an arena where some of the effects of civic life are also likely to occur, but just not face to face. Table 4 suggests that there may be something about Internet participation that mobilizes citizens into political life. However, it may also be possible that those engaged in politics are more likely to use the Internet. The model in Table 4 does not address this possibility of simultaneity.
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CONCLUSION
The possibility of simultaneity is not unique to the explanatory variable of Internet participation. Once any quantitative study of political participation steps beyond demographics 38 SOCIAL SCIENCE COMPUTER REVIEW and socioeconomic status and is limited to cross-sectional data, the possibility of simultaneity looms. Future analysis should address this issue. Moreover, future surveys of the Internet that provide a deeper assessment of characteristics related to political participation can provide greater leverage on this issue, both methodologically and theoretically. Surveys could include specific questions relating Internet and political activities such as e-mailing elected representatives, forwarding e-mails containing political information or political humor, linking to political news sites or obtaining political news online, and accessing candidate web sites, just to name a few. Politics is remote. The Internet brings this remote part of public life into citizens' homes. Although the Internet engagement measures in Survey2000 (with the exception of political discussion on the Internet) do not query respondents about the specific details of their Internet activities, engagement on the Internet provides a rough proxy for the skills and resources that online life can provide to reduce the remoteness of politics. The Internet can make it easier for citizens to obtain political information through mediating political organizations, direct government web sites, and information sharing, vis-à-vis e-mail, Listservs, and chat rooms This article underscores the potential that the Internet has to subsidize the costs of participation. Again, this article finds that participation on the Internet exerts a positive influence on political participation, even independent of civic participation. However, this article also finds that the Internet appears to exacerbate the socioeconomic bias already exhibited by civic and political participation. As Verba et al. (1995) suggested, "Citizen participation will be often loud, sometimes clear, but rarely equal" (p. 533). Although the Internet can "turn up the volume," the results of the preceding analysis suggest that presently, socioeconomic inequality continues to be exacerbated. However, given the Internet's potential to mobilize citizens into politics and civic life, perhaps time will see such inequalities begin to dissipate. As access to the Internet becomes more widespread, more and more citizens will be able to take advantage of this mobilizing force. Consequently, policies that aim at expanding Internet access should continue to be emphasized, not only in the near future, but also beyond. Table 2 provides comparisons for various measures of civic participation from Survey2000 (Witte et al., 1998) , the National Election Study of 1996 (Sapiro, Rosenstone, Miller, & National Election Studies, 1996) , and the American Citizen Participation Study (Verba, Schlozman, Brady, & Nie, 1990) . However, each survey worded the questions differently. Survey2000 asks respondents whether they are "a member" or an "active member" of each specific civic group listed below. Only the frequencies for "member" are included in this analysis and in Table 2 . The National Election Study asks for the "number" of each specific civic group respondents are involved in. These responses, therefore, were recoded so that all answers of one or more were considered to indicate membership. The American Citizen Participation Study asks whether a respondents is a "member" of specific civic groups, allowing respondents to indicate "yes" or "no." All responses of "yes" were considered to be membership in that particular civic group category. The following chart illustrates the variations in question wording between the three surveys. As illustrated above, Survey2000 asks about membership in fraternal groups and service groups separately, whereas the American Citizen Participation Study combines these categories and asks about membership in "service club/fraternal organization." Similarly, in the Survey2000 category of "hobby/garden club," the American Citizen Participation Study combines membership in "hobby or sports club." In the Survey2000 category of "professional/academic societies," the American Citizen Participation Study separates the categories and asks separate questions for membership in "business/ professional organization" and "educational organizations." Similarly, the National Election Study asks separate questions for membership in "business" groups and "education" groups. These categories, in which Survey2000 separated but the American Citizen Participation Study combined or in which Survey2000 combined but the American Citizen Participation Study and National Election Study separated were not included in Table 2 .
APPENDIX
NOTES
1. Funding for the project came from the National Geographic Society, Clemson University, and Northwestern University.
2. We created a subset of the Survey2000 data using the following variables and values: Citizen 1 = 1, Citizen 2 =36, age ≥ 18, and finished (number of modules completed) ≥ 1.
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